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HOTELS AND RESORTS

Launched in December 2007, the Pullman network currently counts
54 hotels in 19 countries in Europe, Africa, the Middle East, Asia-Pacific
and South America. Located in key regional and international cities, near
major airports and in prestigious tourism locations, Pullman hotels are
designed as vibrant hubs of exchange. They offer travelers an extended
range of custom-tailored services, plus innovative technologies and a
fresh, innovative approach to organizing meetings.

THE PULLMAN NETWORK TODAY

Main destinations: Abidjan, Auckland, Bangkok, Barcelona, Beijing, Berlin,
Brussels, Bucarest, Dakar, Dubai, Madrid, Paris, Rosario, Sao Paulo, Seoul,
Shanghai, Sydney...

Resorts: Bali (Indonesia), Lijiang (China), Mazagan (Morocco), Putrajaya
(Malaysia), Pattaya (Thailand), Sanya (China), Timi Ama (Sardinia, Italy).

Coming openings: Dongguan, Gurgaon, Hanoi, Jakarta, Kuala Lumpur, Phuket.

5 4 HOTELS
A WHOLE NEW HOTEL EXPERIENCE
* Warm, contemporary architecture, dominated by natural daylight. 1 9
» Service from warm and attentive staff. COUNTRIES

* Warm welcome and convenience in the lobby:

fWelcomers are guests’ first contact in the hotel and available to help with 1 6 4 O O
everything throughout their stay. ]

fCheck-in Check-out kiosks for people who prefer autonomy.

fiConnectivity Lounge, in partnership with Microsoft®, to get online, work or
print.

» Spacious, comfortable and connected bedrooms for relaxing, sleeping and
working: innovative bedding concept, bathrooms with Italian-style walk-in showers.

* Innovative restaurant offerings that can be personalized to fit each guest’s rhythm:
“destructured cuisine”.

* Fit Lounge open 24 hours a day. >

* Spa Lounge in certain hotels.
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HOTELS AND RESORTS

3 BRAND PILLARS

* Conviviality
* Serenity

* Connectivity

CHECK IN. CHILL OUT.

CO-MEETING, MEETINGS WITH A DIFFERENCE

Pullman is a specialist in medium-to-large meetings (serving a core target of 100 -
plus partiMepantngp. iB8Codhe innovative Pul
conferences and incentive events. This new take on meetings includes dedicated

areas, latest-generation equipments, innovative breaks and specialpurpose

meeting teams (Event Manager, IT Solutions Manager).

AN INNOVATIVE HUMAN RESOURCES MODEL

The Pullman human resources model and groundbreaking “Get Closer” concept
reflect seamless cooperation between Marketing and Human Resources. “Get
Closer” symbolizes a promise to both customers and staff, centered on three core
values: commitment, versatility and creativity.

GLOBAL COMMUNICATION
The Pullman sloganii Ch e cikC hii A | out o perfectly encap
This corporate advertising campaign, made of 5 different visuals, evokes an oasis '
of calm in the center of bustling cities. The campaign has been running regularly at
European airports since 2008.
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HOTELS AND RESORTS

Pullman offers three categories of rooms: Classic, Superior, Deluxe.
Hotels with over 300 rooms may also have an Executive floor. Pullman
rooms are comfortable, spacious and functional, providing guests with a
calm and intimate space that is ideal for rest, relaxation or work.
The contemporary décor—always using noble, high-quality materials—is
different in each hotel.

RELAXING COMFORT

Bathed in natural light, rooms are at least 30 square meters. All rooms are
equipped with an LCD TV (32-inch screen minimum), a minibar with free beverages
and a courtesy tray with tea and coffee. Deluxe and Executive rooms have a
Nespresso Essenza machine, enabling guests to enjoy excellent coffee and feel

“just like at home”.

Exclusive innovative bedding concept
Pullman has developed a new exclusive bedding concept based on cutting-edge
research into sleep and materials. The bed features a base with springs and a
multispire, multizone mattress, plus:

1 A hypoallergenic featherbed,

9 A 100 % microfiber duvet,

9 Two oversized square pillows (70 cm X 70 cm) for comfortable reading,

91 Memory foam pillows (60 X 40) for back and lumbar support during sleep.
This bedding concept will progressively be deployed at all Pullman hotels.

Press kit - July 2011

ERGONOMICS AND
CONNECTIVITY

e Large desk to work
comfortably and watch
the LCD screen

» Comfortable desk chair.
e Cordless phone

e Wi f ispebd Imtdrnet

www.pullmanhotels.com



Modern, connected rooms

ROGER&GALLET
GUEST AMENITIES

SPACE AND TRANSPARENCY

The spacious bathrooms have natural lighting from the room thanks to a
transparent play of materials. Bathrooms feature a spacious walk-in shower
(minimum 160 X 100 cm) with a rainshower shower head.

For guest amenities, Pullman has selected Roger&GalletsnewBoi s d @Baisan g e
d 6 Or aewofes a walk in an Andalusian garden, with a scent for both women and
men. Products in Pullman bathrooms are identical to those available in retail outlets
where the Roger&Gallet brand is sold.

TheBoi s d 6r@hgeaohgyest amenities is already available in hotels in
Europe, South America, Africa and the Middle East.

2

1
1
1
1

soaps

shower

shampoo

condi ti on €
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HOTELS AND RESORTS

Pullman has completely rethought its restaurants with a fresh emphasis
on “contacts and conviviality”. Bar
that range from lounge to chic to cozy, changing with the time of day and
serving cuisine inspired by local culinary tradition and international clas-
sics, revisited with an eye to contemporary trends. Everything has been
done with a new perspective, from the food in the plates to the way it is
served, always placing the accent on freedom, flexibility and conviviality.

DESTRUCTURED CUISINE FOR A BREAK WITH CODES

Pullman’s novel “destructured” concept gets rid of outdated rules that used to
govern the space, time and structure of meals. At Pullman, the philosophy is “eat
like you would at home”, with great quality and personalized choice of food and
service for every situation, whether it’'s a quick bite or a business lunch, or simply a
pleasantly relaxing meal with friends. The usual trio of “starter — main course —
dessert” is no longer dogma: Pullman restaurant offerings cater to every appetite
and every desire of the moment. The menu is all about choice: dishes available in
different size portions, a vast variety of seasoning and side dishes, tapas or mezze
to share or nibble...

Plus, dessert is no longer a temptation to resist, just a sweet little something to end
the meal on a pleasant light note.

“Destructured” means the space too, since customers can choose where they want
to eat, settling into a comfortable couch or perched on a bar chair at the counter, or
of course seated at traditional tables.

>
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POWER LUNCH

e A compl et e,
quality lunch.
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restaurant offerings

>

3 INNOVATIVE RESTAURANT CONCEPTS wa ke
To transform restaurant dining into a pleasant, friendly experience, Pullman has U p LA
created 3 new concepts:
*The® Vi n o tissageal'wine-tasting experience, with a large selection of wines Starting at

served by the glass—including grands crus from the world’s vineyards plus local e

delights—ordered with informed input from the cellar master. Caaur vy

*The “Open k i t ¢ hwhich’enables guests to watch dishes being prepared, see Free

expert talents of chefs in action and talk to the chefs. . :
E a sigentifyomobile
*The“ D eB 4d rirf the lobby proposes healthful and simple “comfort food” for a

quick meal at the hotel or carry-out.

THE BAR: WHERE EVERYTHING IS POSSIBLE

Situated in the heart of the lobby, the bar serves Continental breakfast starting at
6 am, including the uniquely pleasing menu of specialty coffees, Nespresso at
Pullman. In the evening, it's time for creative cocktails and artistic happenings. The
bar is continually changing for a relaxing, convivial experience any time of day.

A . EEEzls
il .‘ l ,.*.
l;'nl ’l:'.'
}i.ill llill!-

} _—
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e new way to mee

Pullman proposes a new way to organize upscale meetings, conferences
and incentive events thanks to personalized support and flexible spaces
that feature contemporary design and high-tech facilities.

The Co-Meeting offer from Pullman guarantees flawless preparation and
execution for every event, regardless of the configuration or size.

A SPECIAL-PURPOSE TEAM FOR EACH EVENT

The Co-Meeting offer is anchored in highly professional and totally committed front-

line teams, led by the Event Manager and IT Solutions Manager.

» The Event Manager is the organizer’s one-stop contact at every stage of
preparation and execution of the event. He interfaces with all hotel departments
involved in the event, overseeing efficient fulfillment of all requirements:
organization, set-up, welcome, event agenda, last minute requests and feedback.

* The IT Solutions Manager is a technology expert who makes sure that all services
and solutions negotiated when the meeting is planned are technically feasible.
This specialist is on-site and available throughout the event to make sure that all
technical specifications are respected and that all technology functions

seamlessly to guarantee flawless execution.
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C”’eeting

CO-MEETING IN
4 WORDS

e COmMmit ment
e COnnectivit
e COhesi on
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KoTULe AND RkeaRTA the new WELY {0 meet

>

DEDICATED SPACE

The Co-Meeting solution makes the entire hotel infrastructure available for the
meeting, from participant welcome in the lobby to meeting rooms, break areas,
dining rooms, terraces and Pullman’s innovative “Chill out Space”.

Meeting rooms are concentrated in a specific part of the hotel to facilitate participant
movement and organization. Rooms are adapted to all types of events, from large
plenary sessions to subcommittee or board meeting rooms. All types of
configurations can be set up as well, both conventional (auditorium, classroom,
forum) or creative (comfortable sofas, speed meetings, etc.). Complete comfort is
enhanced by permanent break facilities (coffee, tea, fruit juice, snacks) and open-
access Nespresso machines.

LATEST-GENERATION EQUIPMENT

Meeting rooms are fitted with state-of-the-art equipment for all types of audio/video
connections, including high-speed Wifi and integrated control of different systems
using a single remote. Participants also have access to the Connectivity Lounge,
developed in partnership with Microsoft®. This high-tech area lets them connect,
print and work using latest-generation computers and software, all with complete
security.

“I' NNOVATI VE” TBARBRAIKIBRELATIONSHIPS

Meetings and conferences are punctuated by “innovative” breaks to give
participants a little relaxing time out with a fresh and original spin. This novel
approach to breaks—Ilasting from 30 minutes to an hour and a half—is different at
each hotel, reflecting the location and the dynamic that meeting organizers want to
create. Innovative breaks are a great way to nurture contacts between participants
and strengthen fruitful working relationships.

Themes range from sports and food to culture and games: relaxing massages,
introduction to molecular cuisine, or yoga and Tai Chi classes.

SUPERB FOOD ADAPTED TO EACH EVENT

Food and beverage offerings for meetings and conferences are tailored to the event
and the context, from a light breakfast to a gourmet gala meal. Everything is
possible with one constant: the quality is always superb.
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A pleasant, comfortable
and connected area to
relax, continue a
discussion, grab a snack
or work.
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well-being and regeneration

The Pullman Fit and Spa Lounge lets guests stay in shape and feel great
in every country where their travels take them and regardless of their jet
lag. The accent is on keeping fit, regeneration and relaxation, with
complete simplicity and a convivial atmosphere. The concept centers on
two innovative components: Fit Lounge, available in every hotel, and the
Spa Lounge proposed in selected establishments.

FIT LOUNGE TO RESTORE BALANCE AND ENERGY

Open 24/7 with complementary access for guests, the Fit Lounge is a sleek and
elegant space with natural daylight and often, a wonderful view of the city. Guests
find a complete array of latest-generation equipment for weight training, floor
exercises or cardio-training, including treadmills, steppers, stationary bikes and
more.

There’s also a convivial area with comfortable chairs where they can relax and flip
through a magazine, get online with one of the PCs provided or enjoy a healthy
shack with herbal tea, fruit juice or cereal bars.

Certain establishments propose coaching, as well as individual or collective
classes: Yoga or Tai Chi for aerobics aficionados, body sculpting for a little weight
training, as well as dance and Pilates classes.

Many Pullman hotels have swimming pools with equipment for aquagym, plus a
sauna and hammam.
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TREATMENTS FOR
EVERY TIME OF THE
DAY

. Dawn treat mg
soft awakening

e Dayti me tr e;j
regenerate

e Tea time tr{
the pleasure

e Evening trej
sweet dreams
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HOTELS AND RESORTS

well-being and regeneration

>

SPA LOUNGE FOR CALM AND WELL-BEING

The Spa Lounge is dedicated to well-being and beauty, with a focus on relaxation
and regeneration. The Pullman Spa Lounge features contemporary design,
personalized background music and attentive, discreet staff, creating an
atmosphere of welcome peace.

With spacious cabins that are both intimate and ultra-comfortable, the Spa Lounge
offers a large selection of treatments of varying length, designed for both men and
women guests, including hand care, wraps, pedicure, facials, a variety of massage
techniques, shave and beard treatment, etc.

There is a complementary shoe shine service during the treatment.

THE STUDIO THE PERFECT PLACE TO WORK AND RELAX

To take advantage of the restorative benefits of the Spa Lounge without interrupting
workflow, the Studio is the ideal way to stay connected, do a little work while
relaxing with an “at home” feel. The Studio proposes massages and a private
hammam and sauna, plus a bathroom and lounge areas with TV and music, plus a
spacious desk, ergonomic chair and Internet connection.
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Deck chairs
Pl ush bath
MP3 pl ayer s
Magazines a
newspapers
e Balanced sn
fruit, herbal teas)
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HOTELS AND RESORTS dlscovery

The Pullman approach to Resort hotels is all about unforgettable mo-
ments, meeting people during the stay, and discovering the unique natu-
ral and cultural environment of the location.

Ideally located on coasts, in the mountains or must-see cities, Pullman
resorts all boast easy access by road, train or plane. They offer a com-
plete range of services and activities designed for leisure guests who
travel for culture, sports, family vacations or corporate incentive meet-
ings.

SPACES DESIGNED FOR RELAXATION
AND CONVIVIAL ACTIVITIES

Absolutely everything at Pullman resorts is designed to guarantee well-being and
friendly exchanges, starting with the different spaces at the resorts:

1 The “agora” is a veritable village square, the heart of the resort where
guests find information on the hotel and its activities or enjoy musical and
artistic events, exhibitions, stores and markets selling local crafts. An archi-
tectural expression of the Get Closer concept, the agora is also the perfect
place for a relaxing stroll.

1 Areas dedicated to incentive, meetings or other events are situated adja-
cent to areas for individual guests, without ever interfering with one anoth-
er. Interior and outdoors areas accommodate participants throughout their
stay: welcome, meeting rooms, dining, outdoor activities, etc.

1 Rooms offer views overlooking gardens or a terrace in a calm environment.
Generously spacious guest rooms ensure optimal comfort throughout the
stay, perfect for relaxing...or a nap. They include a dressing area, work ar-
ea, and large bathrooms with separate toilets.

1 Resort hotels generally count 30% family suites. They enable families to
profit fully from their stay thanks to minimum sizes of 50 sq. meters and a
special play area for children that can be closed off, enabling kids to have

fun and leave their toys out without bothering their parents.
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HALF THE
RESORT AREA IS
OUTDOORS:

e Spa Lounge cabins

¢ A semi-open Fit
Lounge

e Two pools: one for
children and sports-
minded people and one
for calm.
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discovery

>

SPECIALLY TAILORED INCENTIVE OFFERS

Pullman resorts are also designed to welcome groups for incentive trips, meetings
and other events. They offer the complete range of Pullman Co-Meeting services:
ultra-comfortable meeting rooms, latest-generation technology, custom-tailored
food and beverage offerings, plus support from the Event Manager and IT Solutions
Manager. The unique environment at the hotels is ideal for efficient working,
combined with interludes of fun, sports or cultural activities, all propitious to
memorable moments and team-building.

INVITATION TO DISCOVERY

All Pullman Resorts are open to the surrounding environment, the local inhabitants

and their lifestyles, creating opportunities to discover the local culture: history, flora

and fauna, historic and contemporary heroes, cuisine, crafts and more. Hotel staff
help guests discover this wealth of local treasures, sharing secrets of their region
with special itineraries.

1 Welcomers personally give guests a “Pullman Escape” guide when they arrive at
the hotel. This guide contains information on the region known sometimes only to
“locals”, including secret beaches, magical hikes, favorite restaurants or shops,
etc. The guide also contains time-honored local recipes and beauty secrets.

9 Each day, customers are encouraged to discover a “Daily Secret” through a
question that can be answered using the “Pullman Escape” guide. These fun
questions are asked by staff and the answers are revealed in equally entertaining
fashion at cocktail hour or by the turndown service, for example.

91 When they check out, guests discover one last riddle slipped into the envelope
with their bill, revealing another Pullman Resort destination.

Discovery of these secrets is accompanied throughout the stay by sports and
cultural activities facilitated by enthusiastic professionals. There are artistic
workshops, visits to historic sites, cooking classes, horseback riding, hiking or
mountain bike outings. Activities are designed to let guests share exceptional
moments in exceptional settings.
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HOTELS AND RESORATS

SEVEN KEYS TO
SUCCESS

e Be in har mo
e Be visible
e Bersatile
Be innovat.i
Be flexible

The Pullman human resources model is the fruit of groundbreaking
cooperation between Marketing and Human Resources, anchored in 3
core values: commitment, versatility and creativity.

Pullman’'s *“ Ge't Cl oser” positioning expresqw'_
and a promise to associates. This introduces an entirely new culture of
upscale hotellerie for customers and employees alike.

Pullman’s exclusive approach is built on three pillars: motivating management, new
hotel professions, and a portfolio of development initiatives.

MOTIVATING MANAGEMENT
“Creative Leadership” is a management model created specifically to address the
needs of Pullman’s human resources strategy. This groundbreaking approach
revolves around five fundamentals:
Managers lead change,
fCreative management and encouraging initiative,
fFunctional management, with day-to-day project mode management,
fPurpose-designed communication: sustain employee motivation, express
signs of recognition, feedback channels...
fTalent management.
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HOTELS AND RESORATS

>

NEW HOTEL PROFESSIONS

Pullman has created new functions that are all inspired by the concept of versatility:
versatility across teams, as well as versatility that spans levels of management
hierarchy. For example, Welcomers or Event Managers work hand in hand with
different departments—reception, banqueting, rooms, sales—and provide expertise
to support managers in multiple departments, even though they do not report to
them directly.

TWelcomer: a symbol of Pullman’s fresh spirit and a complete reorganization of
the front desk experience and how guests are welcomed and informed. Based
in the lobby and instantly identifiable, the Welcomer greets customers and
remains their contact to accommodate all types of needs.

fEvent Manager: the one-stop contact for customers who organize all types of
events, guiding flawless execution of all services required for a successful
event.

TIT Solutions Manager: as the prime technical support for the Event Manager,
the IT Solutions Manager is involved upstream throughout the event to
propose and deliver the right technical solutions.

fQuality and Attitude Manager: emblematic of a new approach to hotel
professions, the Quality and Attitude Manager helps all associates apply the
brand’s standard operating procedures and adopt a new attitude towards their
work.

A PORTFOLIO OF DEVELOPMENT INITIATIVES
This portfolio is focused on 3 major objectives:
fUnderstand the innovative mindset, adopt the right attitudes and strengthen
motivation.
Adapt organizations, explain and position new jobs and responsibilities.
TApply the new Pullman management model.
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EXAMPLES OF
DEVELOPMENT
INITIATIVES

e Training po
team building, attitude,
management.

e The Pull man
a game that helps adopt
the brand’s f
with a fresh and fun
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HOTELS AND RESORATS

Pullman currently comprises 54 hotels in 19 countries across Europe, the
Asia-Pacific region, Africa, the Middle East and Latin America. The brand
is developing both by taking over p-xi
scale standards and by adding newly built properties.

The majority of its hotels are operated under management contracts.
Pullman expects to grow to 150 hotels worldwide, located mainly in the
heart of cities, near major airports and in prime tourist locations.

hat

RECENT OPENINGS

* Auckland (New Zealand)

* Bali Legian Nirwana (Indonesia)

* Dubai Mall of the Emirates (United Arab Emirates)
» Eindhoven Cocagne (Netherlands)

* Kuching (Malaysia)

» Kunshan Newport (China)

* Lijiang Resort & Spa (China)

» Oceanview Sanya Bay Resort & Spa (China)
« Paris Montparnasse (France)

» Pattaya Aisawan Resort & Spa (Thailand)

* Rosario (Argentina)

» Sao Paulo Ibirapuera (Brazil)

» Zhangjiajie (China)

ANNOUNCED OPENINGS 2011-2012
* New Delhi Gurgaon (India)

» Marrakech Palmariva (Morocco)

» Shanghai Pudong Zhangjiang (China)
» Xiamen Powerlong (China)

* Wuxi T-Park (China)

» Dongguan Chang'an (China)

» Guiyang (China)

* Linyi Shandong (China)

» Kuala Lumpur Bangsar (Malaysia)

* Dubai Jumeirah Lakes Tower (United Arab Emirates)

» Jakarta Central Park (Indonesia)

* Phuket Arcadia Naithon Beach (Thailand)
» Danang Beach (Vietnam)

* Vung Tau (Vietham)

* Hanoi Horison (Vietnam)
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