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Our vision for 2015

1 2 3

Strengthen Strengthen Become
our position as leading ourl eader 0s posi bneoh ohethwer | do

operator worldwide the franchisee in Europe leading hotel groups
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Accor worldwide 4274 | 513,772 | 90

North America Europe (excl France) France
1,099 hotels 957 hotels 1,429 hotels
111,407 rooms 130,944 rooms 130,427 rooms
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Latin America and Carabbean Africa and Middle-East Asia Pacific
188 hotels 155 hotels 446 hotels

29,116 rooms

Hotel portfolio 16 % 37 % 22 % 25 %

by operating type

26,008 rooms 85,870 rooms

OWNED VARIABLE LEASE MANAGED FRANCHISED

Accor in Brief


http://www.accor.com/

»—
ACCOR

Open New Frontiers in Hospitality

GROUP HUMAN RESOURCES USTAINAB DEVELOPMEN FOUNDATION

Accor,
strong complementary brands

A From Budget to Luxury
A A portfolio of hotel brands that are clearly positioned within their markets
A Global leader in economy and midscale hotels
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SOFITEL [

LUXURY HOTELS

115 HOTELS

29,628 ROOMS

37 COUNTRIES

\,/ Sofitel Legend Old Cataract Aswan-Egypt

The Sofitel and its Ambassadors

link the world with French Sofltel
elegance across a collection of ’
e e e in French elegance adapted around the world

service enriched with emotion, R

erformance and a passion for : ‘ il il
: p 8 i s

excellence.

The brandés three valu
openness, passion for excellence
and essence of pleasure.

FIGURES AT 30/06/2011

www.sofitel.com Sofitel Essaouira Mogador Sofitel Guanghzou Sunrich - China Sofitel Vienna Stephansdom - Austria
- Golf and Spa - Morocco
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55 HOTELS

16,026 ROOMS

19 COUNTRIES

Pullman Ambassador Changwon City7 i Korean

Pul | mapscal®hotels are
l din maj ional and . . .
sl s o] desioned Pullman, New attitude hotels for international travelers
to offer business travelers a

hospitable place where life
happens and people meet.

Tailored services, innovative
technologies and « Co-Meeting »,
a fresh approach to the planning of

meetings. <

FIGURES AT 30/06/2011

www.pullmanhotels.com Pullman Marseille Provence - France The Welcomer Connectivity
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GALLERY

40 HOTELS

4,361 ROOMS

20 COUNTRIES

The Phoenix Hotel- Yogyakarta - Indonesia

The MGallery collection of upscale

hotels was faunched in 2008, MGallery, a collection of unique hotels where every stay
The hotels are remarkable

because of each o n edistinctive offers a rich palette of emotions and dlscoverles

F

personality, identity, design,
history or location.

They will appeal to individual
travelers seeking a place with a
true soul.

«xie

d &
i

FIGURES AT 30/06/2011

www.mgallery.com Le Grand Hotel Cabourg - France Grand Hotel Villa Torreta - Milan - Italy

Cour du Corbeau - Strasbourg - France
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www.thalassa.com

15 DESTINATIONS

20 HOTELS

2,348 ROOMS

4 COUNTRIES

Thalassa sea & spa, 15 exceptional seaside destinations

Thalassasea & spa, Accorés

Il brand, 15 id
destinations in France, Haly, Thalassa sea & spa,
Morocco and Middle-East a wellness experience your body never forgets

All the lasting benefits of
N ‘ L

thalassotherapy and the pleasures
of the spa in enchanting, relaxing
surroundings.

FIGURES AT 30/06/2011

www.thalassa.com Sofitel Biarritz Le Miramar Thalassa sea & spa Sofitel Porticcio Thalassa sea & spa i France
Thalassa sea & spa - France
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NOVOTEL

390 HOTELS

72,694 ROOMS

58 COUNTRIES

Family & Novotel

No v o tmadkcaleshotels are . -

|l ocated in the worl il o i n7i
beontore. business disricts ang Novatel,°desigried for natural living
tourist destinations.

N o v o tcenkidiestly high
standard of service contributes to

the wellbeing of both business and
leisure travellers.

FIGURES AT 30/06/2011

www.novotel.com Novotel Buenos Aires - Argentina New Novotel room Business & meetings
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NOVOTEL

28 HOTELS

3,494 SUITES

8 COUNTRIES

Suite Novotel offers a range of
idscale hotels | d principall i

mlcﬁ;:i:ntg:g.s ocated principally Su|-te NOVOtel, | | N

tis an off-beat, avant garde a different way of experiencing hotel living

approach that invites medium-stay

— . .

g guests to enjoy a different way of

S experiencing hotel living.

g The 30 sg.m. suites are flexible

S spaces with innovative services

< to meet guestsd nee<

0

i clock.

o

)

Qo

LL . 2
www.suitenovotel.com Suite Novotel Marseille Centre Euromed - Suite Novotel - Luxembourg Suite Novotel - France

France
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Mercure

681 HOTELS

83,930 ROOMS

49 COUNTRIES

Mercure Bratislava Centrum - Slovaquia

Mercure is the only midscale hotel

brand that combines the strength
of an international network with M ercu re

?h“ea;?;::gﬁg‘g;g";ryiggigdoafrﬁ;eﬁgf’ a genume experlence guaranteed by a strong brand
all different, rooted in their local
community and managed by

passionate hoteliers about their
work.

Located in city centers, by the sea
or in the mountains, the Mercure
network welcomes business and
leisure travelers across the world.

FIGURES AT 30/06/2011

www.mercure.com Mercure Hanoi La Gare - Vietham Mercure Le PreS|dent B|arr|tz France Mercure Utrecht Nieuwegein - Netherlands
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919 HOTELS

110,830 ROOMS

51 COUNTRIES

ibis is the European leader and

benchmark for economy hotels. |b|S
It is distinctive because its offer is ! .
clear and simple: modern hotel hotels the way you like them

services at an affordable price with
a comfortable room, consistent
quality accomodation, services
and a wide selection of food and
beverage options.

FIGURES AT 30/06/2011

www.ibishotel.com ibis Rungis - France libis Rungis - France iibis Milano Malpensa Aeroporto - Cardano Al
Campo - Italiy
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STYLEeS

HOTELS

131 HOTELS

11,754 ROOMS

13 COUNTRIES

'A o, e - . .
‘ SO s all seasons Venezia Marghera - Italia

—

An economy, non-standardized ’

brand with a design spirit, ihi 1 1 _1 1
e mann et anise 1018 Styles, comfort, unique designs, all-inclusive
agreements, all seasons / ibis

Styles caters for both business

! and leisure travelers and families.
I )
g It proposes a friendly I .
S "all-inclusive" stay, with: ‘ N,
ﬁ breakfast, Internet access and a o | I -
< whole host of other little services < 'y 3 >
i included in the room rate. B ) »
5 |
WWW.ibiSStV|eS .Ccom all seasons Amiens Cathédrale - France all seasons Melun Rubelles - France
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517 HOTELS

45,832 ROOMS

16 COUNTRIES

Ibis budget

ibis budget is the Accorg r o usps3ys
no-fuss brand.

ibis budget offers a smart, modern and Etap HOteI becomes IbIS bUdget
The hotels are being renavated with Simple comfort at a great price

several types of cocoon & design rooms
offering a plump duvet, an XL shower, a
flat-screen TV, WiFi and a media hub.
Snacks available at any time and a
generous buffet breakfast!

Outside Europe, Formule 1 is branded
ibis budget*

* Except in India and South Africa

FIGURES AT 30/06/2011

Www.ibisbudget.com Three-person room Double room Twin room .
www.hotelformulel.com
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16

GROUP BRANDS

EXPERTISE

HotelF1 in France,

HUMAN RESOURCES

SUSTAINABLE DEVELOPMENT

FOUNDATION

Motel 6 - Studio 6 in the USA and Canada

251 HOTELS

hotelfF1 5767 rooms

hotelF1,
pay less, travel more

hotelF1 is the leading low cost hotel chain in
France. It offers fully renovated, contemporary
double and triple rooms and new reception and
breakfast areas. hotelF1 is now more dynamic
than ever and is asserting itself as a
straightforward brand that meets the needs of

smart consumers.

www.hotelFl.com

Accor in Brief

1019 HOTELS
99,373 ROOMS

63 HOTELS
7,036 ROOMS

Motel 6,
w e ddave the light on for you®

Motel 6 is the leading North American
budget motel chain and is known for its
offer of comfortable, welcoming rooms at
the lowest price.

www.motel6.com

L el

!

| i
g - o An
") N
Hotel F1 Evry A6 - France

Studio 6,
extend your stay not your budget

Studio 6 offers the best extended stay

accomodation in the North American
budget hotel segment.

www.staystudio6.com

Motel 6 Biloxi Mississipi - USA
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Unrivaled expertise
serving hotel operator and partners

BRAND MARKETING HUMAN RESOURCES / TRAINING

A Strong global brands; A An active career mobility policy;
A Segmentation: luxury to budget; A Developing skills through a worldwide network of
A Alclub, a global multibrand program for building ACCOR 17 training academies;
customer loyalty. A SOCIALLY A Integration and diversity policy;
A Specific Human resources programs for each
RESPONSIBLE brand.
DISTRIBUTION CORPORATION
A Central booking system interfaced with all the big
lobal players; . . .
A gDirect tF:ooyking: commited to growing responsibly, DESIGN, CONSTRUCTION,
A online on www.accorhotels.com or any of the respecting peqple, RENOVATlON & MAINTENANCE
brand websites; local communities and the A A worldwide network of 300 professionals;
A by telephone in one of our call centers environment A A A la carteodo technical
) (12 languages). _equipment supply;
A Offers distributed by major strategic, global partners; A Energy and maintenance cost management;
A A sales force deployed in 34 sales offices worldwide. A Developing new concepts.
DEVELOPMENT AND
PROCUREMENT PARTNERSHIPS HOTELS MANAGEMENT
A 200 experienced buyers over the world; A 100 developers worldwide; A X .
A Efficient, innovative solutions A All types of management: owner, leasing, » Benchmark business models;
(supplier, product/service); ~ management and franchise; A Internationally recognized operating excellence;
A Compliance with regulatory, sustainable development A Tailor-made customer relations / Flexible A Integrated Revenue management administration:
and individual Brand standards. _ customer relations; _hiring, training, oversight;
A Diversified investment options / Diversified A Cost control;
range of investment options. A A quality assurance program for each brand.
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IANCCORHOTELS.COM
The Accor hot el s w QRENEIWE e

=5
D

15 ONLINE BOOKING SITES: AND ON SMARTPHONE

JOHN SMITH
1234561 12345678 1

A Accorhotels.com and al l tAel\AoﬂethmrﬁiQD,@C@appnlWations
sites downloaded
A 228 million web visitors in 2011 A New customized services
A 23% of hotel sales made on the Internet n Facebook
L) Twitter

Key figures for Accorhotels.com

28 12 | 900 + 3,000 | 11 + 8 millions

NATIONAL LANGUAGES HOTELS HOTELS LANGUAGES MEMBERS
VERSIONS VIDEO ACCESSIBLE

Key figures for Accorhotels.com on Smartphone

Key figures for A/CLUB

FIGURES AT 30/06/2011
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Wo r | #d bosel employer
145’000 A c c oprindes

WOMEN AND MEN asset

A caring employer, providing training and helping staff to progress

A
A
A
A
A

Develop all employees' skills thanks to a worldwide network of 17 training academies
Encourage regional or international mobility

Foster career development

Promote diversity

Bring teams on a human scale together in an international group

A @gg A ¢ ¢ oworddwide
ccor, recruitment site
WOMEN A 20,000 job offers a year

A 121
50 % 100 90 A inda:g(;asde\:ce for candidates, information about our jobs

MEN JOBS COUNTRIES and employee testimonial videos

FIGURES AT 30/06/2011

WWw.accorjobs.com

19  Accorin Brief


http://www.accor.com/
http://www.accorjobs.com/

»—
ACCOIR

Open New Frontiers in Hospitality

GROUP BRANDS EXPERTISE HUMAN RESOURCES SUSTAINABLE DEVELOPMENT FOUNDATION

Accor, a responsible, committed corporation
R s

1
VEST
|

\'

« As guests of the
Earth, we welcome
the world »

For more than 15 years, Accor has
been working in favor of a
sustainable hotel industry,
people and the environment.

Through its «Earth Guest»
program, Accor supports eight
major priority fields of action:

Accor features in the 4 main
international indexes:

AEthibel Sustainability Indexes, @ Combating epidemics
AFTSE4Good,

ADow Jones Sustainability Indexes, Balanced nutrition
Aet ASPI Eurozone.
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yield results

ACT
FOR THE MAN
A 21 Countries serve fair trade produce

A 50,000 employees trained in 2009 to combat
sexual tourism involving children
between 2006 and 2010

A 40,000 employees attend HIV/Aids awareness classes

10
EB0EST

1 Plant for the Planet

11.7 million trees financed thanks to the
laundry savings of the 1,200 hotels

@ involved in the « Plant for the Planet »
g% project since 2009

1700062 a

HUMAN RESOURCES

A C Cc oconanstments

TOURISM forTOMORROW
rds

SUSTAINABLE DEVELOPMENT FOUNDATION

PROTECT
THE ENVIRONMENT

A 9% of hotels operate on the

Environmental Charter framed by Accor
A 495 Hotels now environmentally certified
(1SO14001, EarthGuest)

A - 5,5 % energy consumption, and -12 % water
consumption per room between 2006 and 2010

A 53%  of hotel subsidiaries recycle paper, cardboard

and glass

Récompense WTTC

In recognition of its sustainable development policy,
Accor has won the Tourism for Tomorrow Award 2010
honoring best sustainable development tourism
practices worldwide.

0"%
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Accor
Foundation

Our ambition:

Linking cultures and providing
support for the development of
individuals and their integration
into the community.

3 areas of commitment:

TRAINING AND B oRE THAN

INSERTION OF YOUNG 9 - 000 | 100
HUMANITARIAN ' TEAMMEMBERS |  PROJECTS Uil
AND EMERGENCY @  nvoLveD SUPPORTED

Poland i NGO MaMa Foundation i training underprivileged single mothers in traditional
Polish crafts and commercial management.

FOUNDATION

http://www.fondation-accor.com ACCOR
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THANK YOU

ind out latest at accor.com
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