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Sales H1 2005: 3 643 M€

Solid overall sales growth: +6.8%, 
+5.0% like-for-like

Sound growth in Economy hotels: 
Worldwide excl. US: +4.3% like-for-like

US: +4.8% like-for-like

Strong growth in Services:           
+12.6% like-for-like 

Encouraging growth in Upscale 
Midscale hotels: +2.5% like-for-like

-2.2%

+4.3%

+5.0%

-0.3%

+6.8% 
Total Reported

Expansion

Disposals

Currency impact

Like-for-like
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Growth acceleration in Q2 2005

L/L changes

L/L excluding Easter holidays impact

Q1 05

3.8% 4.3%

Q2 05

6.0%
5.6%Growth acceleration of 1.3pt 

(5.6% versus 4.3%) between 1st 
and 2nd quarter after Easter 
holidays adjustments

Increase relies essentially on 
Upscale and Midscale hotels 
performance improvement 



Hotels
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Upscale / Upscale / MidscaleMidscale HotelsHotels
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Upscale and Midscale hotels
H1 Highlights 

Accor enjoys good performances in markets favored by strong 
economic environment:

US: RevPAR +16.9% L/L in H1 05
UK: RevPAR +6.6% L/L in H1 05
Asia and South America: strong double digit growth 

Moderate growth in more challenging markets:
France: improving sales growth driven by pricing management 

More favorable business mix: ARR +4.8% in H1 05  

Germany, Benelux, Spain: flat growth in H1

Expansion contributed for 2.4% of Upscale / Midscale segment
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Half year sales
Upscale and Midscale hotels

+2.5%+1.8%1 390Total Worldwide
Of which:

+1.7%+0.7%530Europe (excl. France)

+10.7%+6.3%96North America

+5.2%+6.8%221Emerging countries

+0.2%

Reported

Change

+0.9%

Like-for-likeIn € million

526France

H1 05
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Economy hotelsEconomy hotels
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Economy Hotels
H1 Highlights 

Steady growth worldwide (excl. US): +4.3% L/L in H1 2005

France: +4.2% L/L in H1 05

Europe (excl. France): +3.1% L/L in H1 05

Sales growth driven by efficient price increases

ARR +3.3% in Europe in H1 05

Expansion accounted for +5.1% sales growth (Spain, UK)
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Half year sales
Economy Hotels

+4.3%+9.3%655Total Economy Worldwide
(excl. U.S.) 

+4.2%

+3.1%

N/S

+4.7%

+12.3%

N/S

307

296

52

France

Europe (excl. France)

Other

Reported

Change
Like-for-likeIn € million

H1 05
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Economy US HotelsEconomy US Hotels
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Economy US hotels
H1 Highlights 

Steady growth: RevPAR +5.8% reported
RevPAR Motel 6: +5.9% 

RevPAR RRI: +5.6% 

Moving ahead in renovation program 
80 hotels renovated

12 hotels under renovation
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Half year sales
Economy hotels in the U.S

+4.1%-1.0%130Red Roof Inn

+4.8%

N/S

+4.8%

Like-for-like

-0.3%

N/S

-0.3%

Reported

Change

295Motel 6

23Other

In € million

448Total Sales

H1 05



Services
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Services
H1 Highlights

Strong overall performance in H1 05: +12.6% L/L

More favorable regulatory context boosts 
revenues: 

Belgium: +21.8% L/L in H1 05

UK: +15.9% L/L in H1 05

Venezuela: +58.5% L/L

Slight positive currency impact: +1.2% in H1 05

Change L/L

+9.5%

H1 04

+12.6%

H1 05
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Half year sales
Services

+12.6%+14.4%290Total Services 

+9.2%

+19.2%

N/S

+11.9%

+21.1%

N/S

170

106

14

Europe 

South America

Other

ChangeH1 05

Like-for-likeReportedIn € million



Other businesses
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Half year sales
Travel agencies

Total sales H1 05: 239 M€

Overall performance of +23.0% reported and +9.2% L/L

H1 Highlights:

Protravel (France) and Maritz (US) acquisitions
Additional sales
Synergies and imrpoved negotiating power
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Half year sales
Casinos

Creation of Groupe Lucien Barrière (dec. 2004)
36 casinos, 13 hotels

Total sales H1 05: 152 M€

H1 Highlights:

In a difficult context, on a pro forma basis, Groupe Lucien 
Barrière would have improved its performance by +1.9%



Conclusion
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Conclusion 

Strong growth confirmed in 75% of our business:

Moderate growth in Upscale and Midscale hotels in Europe (25% of 
our business)
Sales growth in France driven by efficient pricing management will 
lead us to duplicate this strategy in other more moderate growth
markets in Continental Europe such as Germany and Benelux

+6.6%Upscale / Midscale outside Continental Europe

+7.6%Other businesses

+12.6%Services

+4.8%Economy hotels US

+4.3%Economy hotels (exc. US) 



Appendix
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H1 2005 consolidated sales: 
€ 3 643 million

TOTAL

Other

Services

Eco U.S

Eco

Upscale / Midscale

Hotels
Like-for-like

ChangeH1 2005H1 2004

3 643

860

290

448

655

1 390

IFRS

+6.8%

+15.6%

+14.4%

-0.3%

+9.3%

+1.8%

Reported

+7.6%744

+5.0%3 412

+12.6%254

+4.8%449

+4.3%600

+2.5%1 365

IFRS
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Hotels: RevPAR by segment
as of June 30 2005 Year-To-Date
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Hotels: RevPAR by country as of June 30 
2005 Year-To-Date



26

Hotels: RevPAR by country as of June 30 
2005 Year-To-Date
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Reconciliation
like-for-like H1 05 RevPAR / Sales

RevPAR
Sub. Only
Like-for-

like

+1.3%

+3.7%

+4.8%

+1.4%

+3.4%

+5.2%

+2.0%

+3.6%

+5.7%

+0.2%

+3.3%

+5.8%

Upscale and Midscale
Europe

Economy Europe

Economy U.S ($)

Total 
Like-for-

like
revenues

Like-for-
like room
revenues

RevPAR
Sub. and
Managed
Reported
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