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From gift vouchers to Accentiv’
Integrating the offering

1995: Launch of gift vouchers

2002: Creation of Accentiv’

To combine Accor Services’ gift vouchers and the worldwide 
customer loyalty expertise of the Hotels business

To bring together gift cards and loyalty cards

2006: Accentiv’ is already recognized as a global player in 
relationship marketing with operations in 20 of 35 countries
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PRODUCTS

SERVICES

TECHNOLOGIES

Marketing Marketing 
ServicesServices
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Integrating these products and services
creates value added for customers

Rewards

Gift vouchers and cards
Catalogue

gifts
Incentive

travel

Products

Services

Loyalty Incentive

Projects

Technology

70%

30%

% of revenue



5

Business model / target clients

Corporate
clients
Manufacturers

Retailers

Affiliated service 
providers 

Network of chains

Beneficiaries
Employees

Distribution networks
Consumers

Refund Payment
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Ambitious objectives

Become the world leader in gift vouchers and cards for the 
B2B segment

Become a global operator in relationship marketing, with a 
focus on:

Reward programs

Large accounts

High-volume, automated products and services


