Once again in 1999, Accor’s results

recorded outstanding growth.

Our performance underscores

the strength of our strategy, focused
on the future of international tourism
and services. Accor’s outlook in
early 2000 remains excellent.

We are well on track for sustainable,
balanced growth, supported by

a highly motivating human resources
strategy.

The internet revolution will further

increase the value of our unique
European presence and of our
worldwide economy lodging network.
By enabling us to publicize our
product offering on a global scale,
the web opens a new world of
opportunities for the Group.

Our internet strategy is ambitious
and coherent — it will energize
Accor’s sales, profitability
and image.

Jean-Marc Espalioux,
Chairman of

the Management Board
and C.E.O.
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@ Our 1999 Results are Excellent

The favorable trends of 1999 accelerated in the second
half of the year. The contribution of Red Roof Inns -
the economy hotel chain acquired in July — was at the
higher end of forecasts, while the disposal of Europcar
in November and buoyant activity in the fourth quarter
bolstered our profits.

(in € millions) 1998 1999 % change
Consolidated Sales 5,623 6,105 +8.5%
Total Income From Operations 496 595 +19.6%
Current Income 481 613 +27.3%
Net Income, Group Share 297 352 +18.2%
Earnings Per Share (in €) 1.65 1.94 +17.1%

Sales rose by 13.4% excluding the impact of disposals
and 15.5% excluding currency fluctuations.
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Total Income From Operations rose by 19.6%.
As a percentage of sales, Total Income From Operations
increased from 8.8% in 1998 to 9.7% in 1999.

Including capital gains on the sale of Europcar, Net
Income, Group Share rose by 18.2%, and Earnings
Per Share by 17.1%.



The Annual Shareholder Meeting of May 30,
2000 will be asked to approve a Net Dividend
Per Share of €0.90. The 1998 dividend per
share was €4, before the five-for-one stock split
of December 22, 1999. The €0.90 Dividend for
1999 represents a 47.5% payout ratio. It will be
payable in cash as of June 14, 2000.

With Return On Capital Employed (ROCE) of 11.2%,
Accor created value of €224 million in 1999.

Cash Flow From Operations amounted
to €778 million, an increase of 11.7% over
the prior year.

Investments in new business development
rose from €731 million in 1998 to €2.7 billion
in 1999, more than half of which for

the acquisition of Red Roof. Sales of assets —
primarily Hotel real estate — totaled €1.8 billion
last year, up from €1.4 billion in 1998.

As a result, Accor’s Net Debt amounted to

€2.7 billion at 1999 year end, and its Net Debt-
to-Equity Ratio was 77%, below forecasts

made at mid-year.

[

The Supervisory Board - following the recom-
mendation of the Audit Committee — approved
the 1999 financial statements submitted by the
Management Board. Paul Dubrule and Gérard
Pélisson, Accor’s Co-founding Chairmen, noted
“the outstanding 1999 results — even

higher than expected, and better than those of
our main competitors. Accor’s strengths include
its unique position in the European hotel
industry and considerable worldwide lead

in economy lodging. Economy hotels are
particularly well suited to accommodate the
growth in international tourism, and its
commercial and financial performances are
spectacular. The Group’s aggressive internet
strategy constitutes an exceptional opportunity
to advertise the Accor product offering on a
global basis, and provides huge potential

to create value for our shareholders.”

Activity Trends in the First
Two Months of 2000 are Good

In the first two months of this year, revenue per
available room (RevPAR) in European Business
and Leisure Hotels increased by 5.5%, and by
8.3% in Economy Hotels. Sales of all hotels, in
the two first months, increased by 15.7% in
France and 29.2% in Germany, including organic
and external growth.

RevPAR of North American Economy Hotels
increased by 3.2%.

Issuance volume of Service Vouchers increased
by 15.4%, while Travel Management traffic
rose by 10.8% in the first two months of the year.

Accor Pursued its Sustainable,
Balanced Growth

Accor’s portfolio encompassed 3,314 hotels
(365,687 rooms) at the end of February 2000.
Since the beginning of the year, 92 new hotels
were opened.

In 1999, Accor’s Hotel network grew by 22%
(639 additional hotels, 322 of which from the
Red Roof acquisition).

This growth should continue at an annual rate
of 10% in 2000-2001. With a diversified offering
(from Budget to Midscale and Upscale) and

a worldwide presence (71% of rooms outside of
France), Accor can achieve this growth without

a major acquisition — a claim no other hotel
operator can make.
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Red Roof Inns Dallas, TX

Sofitel-Demeure Le Parc, Paris

A total of 477 projects (60,000 rooms) are current-
ly under development, half of which are located
in Europe. Accor plays a key federating role in
the consolidation of the European hotel industry.



While hotel chains account for 70% of supply in

the US, they represent only 16% of the market in

Europe, and 37% in France.

The second priority growth area is the continued

expansion of Accor’s unparalleled worldwide

Economy Lodging network (215,000 rooms

at 1999 year end).

In emerging countries
(Asia Pacific and Latin
America) and in Leisure
Hotels (180 hotels in
30 resort destinations),
Accor pursues its expan-
sion, relying on financial

ing its risks.

@ Our Internet Strategy is Taking Off

accorhotel.com

formulas aimed at reduc-

Services are developed along geographical

(30 countries) and technological (one million users
of magnetic cards and smartcards targeted for
2000) lines. Thanks to the Group’s creativity,
products other than the original Ticket Restaurant
now account for 43% of activity volume in the
Group’s services. New innovative products target
employee incentivization and motivation, per-
sonal assistance, and services to local authorities.

The development of Travel Management
activities — conducted by Carlson Wagonlit
Travel — is entirely dedicated to new technolo-
gies, with a business-to-business (B2B) intranet
already operational and a travel portal under
construction. $100 million will be invested by
Accor and Carlson Companies in these activities
over the next two years.

The full Accor Galaxy offering \El
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accor.com/finance

Designed as an easy-to-use financial
database, this site benefits from
streamlined architecture and fast
navigation. A couple clicks is all that
is required to access shareholder
information, results presentations
to analysts, letter to shareholders,
abridged or detailed financial state-
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@ Group news

,&’;- FRANCE On February 28, Accor - Olympic site
Accor | O par?ner of the F_rench ?y?dTmZBUSh Bay
National Olympic
Committee - inaugurated a new hotel complex companies for its environmental and human
on the Homebush Bay Olympic site in Sydney, resources policies, as well as for corporate
Australia. This complex — comprising a Novotel governance.
and lbis hotel — has a total capacity of 327 rooms,
and has already recorded reservations for over Two specialized international rating agencies
60,000 nights. - ARESE in Paris and New York-based Innovest -
singled out Accor’s accomplishments; their ratings
Accor best-in-class for environmental and are used by a number of pension funds around
human resources policies - the Group was the world to select the companies in which they
awarded the highest rating among hospitality will invest.

@ The Accor share

The Accor share relative to its major US The Accor share relative to the CAC 40 - index
and UK competitors, from January 1997 from January 1 to March 31, 2000
200 to March 31, 2000 (based on 100) 150 (en base 100)
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Following gains of 70% in 1997, 8% in 1998 and A comparison of Accor’s share performance with
30% in 1999, the Accor share price has dropped those of its major international competitors in the
by 14.5% (to EUR 41 as of March 31, 2000) since past three years shows that the Accor share rose
the beginning of 2000, as investors moved by 103%, while UK hospitality companies gained
massively into ‘new economy’ stocks. 21% and their US counterparts dropped by 32%.
The conversion of convertible bonds issued in In the past several months, Accor’s share perfor-
1991 and reaching maturity on January 1, 2000 mance has been in line with that of its peer group.

also had an impact on the Accor share price.
Since the beginning of 2000, the nine ‘new

economy’ shares included in the CAC 40 index “] am convinced that the recent underperfor-
of leading French companies rose by 27.7%, mance of the Accor share is a temporary
while the remaining 31 shares lost an average phenomenon.”

of 5.3% of their value. Jean-Marc Espalioux
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The Annual Shareholders’ Meeting
will be held on May 30, 2000
at 10:00 AM* at the Sofitel Paris /

Forum Rive Gauche EVASION

17, boulevard Saint-Jacques Accor offers you happiness and evasion
75014 Paris - France while saving up to 4000 FRF in its hotels,

restaurants and other tourism destinations

and services, with the Carnet Evasion

Millénium.

With its 18 coupons you will get discount-
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If your shares are registered, you will be sent a notice
of meeting along with all of the documents you need
to vote, which include a meeting attendance card

request form, a proxy and postal voting form. ed prices valid until June 30, 2000.

If your share are in bearer form, you must request Order your

the above documents from your financial intermedi- Carnet Evasion Millénium®

ary, as well as a certificate attesting that you are the now by phone (33.1.45.38.86.26) or e-mail
rightful owner of the shares and that they are immo- comfi@accor.com

bilized with the financial intermediary.This certificate without forgetting to give

must be sent to Société Générale (32 rue du Champ your postmail address.

de Tir, BP 81236, 44312 Nantes cédex 3 — France)

before May 25, 2000. i ' dari
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* second call
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* Upon available stock
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The “Club des Actionnaires Accor” is designed to strengthen relationships with its private shareholders
with the following goals:

= facilitate access to the Group news and information

= organize specific events gathering shareholders

= thank shareholder’s loyalty in Accor by giving them access to special offers.

New! “Club des actionnaires” Accor!

Information on the Club and memberships requirements will be given at the occasion of its official
launch, during Accor’s Annual Shareholders Meeting, May 30, 2000.

FRANCE
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PARTENAIRE OFFICIEL

‘Letter to Shareholders’ is published by the Financial Communications department of Accor
Tour Maine Montparnasse, 33, avenue du Maine, 75755 Paris Cedex 15 - Tel: 33.1.45.38.86.00 - Fax: 33.1.45.38.85.95
Editor-in-chief: Eliane Rouyer - English-language consulting: Taylor Rafferty & Associates - Euro RSCG Omnium



