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Accor sustainable development ratings

Accor in indexes:

» Aspi (Vigeo) since 1999

» Dow Jones Sl (Sam) since 2002

» FTSE4Good (Eiris) since 1999

FTSE4Good Index Series

Transparent information
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,,;‘,L Human Resources

ACCOR New statistical indicators

158,000 people worldwide

France Eyrop 59
h 18% (excl. Fi "
America | ”
RS 7 & 25%
!
Asia,Pacific 20%
o -
N 14%

™

~‘ 5%
Under25 25to 34 25t034 35to54 ' Over55

» Women/men
50% men / 50% women

» Managers EMPLOYEES BY AGE
60% men / 40% women

Transparent information
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ACCOR Human Resources

» Training

> Mobility L ‘ LI
ESIBLY B

» Promotion g ' ” A F
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Human Resources

A network of 11 Academies worldwide

110,000 out of 158,000 people
took part in skills enhancement programs in 2003

AR A



,17‘% Human Resources

ACCOR AIDS care for employees in Africa

» Partnership with “Sida
entreprise”

» Prevention and testing
programs; funding

» Pilot program in
Cameroon

To reinforce employee training and information
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y s ] Accor Hotels
ACCOR Environment Environment Charter

4 - We organise seleclive collaction of printes and pholocopier

ink eartridges lor recyeling.

> Wate r 5 - We organise selective collection of used frying. olls for recycling.

& - We use recycled paper as a priotily.

> E ne rgy ¢ 8 7 -Wea control our own energy consumption.
B - We control our own water consumption.

B - Our holel has been declared an asbestos risk-fres building.

> Local initiatives L 10 - We comply with the Accor visual charter lor our holel signage

and directional signage.

11 - We maintan and enhance our halal's gréan areas.

12 - We plant al leasl one tree per year around the hotel

3 - All stall have taken part in a meeling Lo raise awaranass of aur

environment-Iriendly policy, at keast once in 1he pasl year.

14 - We are partners with an assecialion or local authority in the context of

an environmental protection initiative.

To train employees and raise
customer awareness e

£
Agcon

ACCOR. comV@ill Il



» Programs in the Red Sea

NAUSICAA

Cenire National de la Mer
Boulogne/Mer S8

To raise customer awareness
of environmental risks

ACCOR. comV@ill Il



’,;‘,L Environment
Accor | Environmental certificatiol

Ibis first hotel chain
involved in the ISO
14001
environmental
certification

To improve environmental
stewardship

: © Nicolas Borel
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Purchasing Charter

» Sent to our 2,000 preferred
suppliers
» Tested in France in 2003 and CHARTE ACHATS
in Europe in 2004 DEVELOPPEMENT 5
DURABLE &
§
;
. 8
To share requirements 3
with suppliers §
# -
"pr-
ACCOR g
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S
ACCOR Fair Trade

» Launchin 2003

» 2004: new products,
new markets

To share requirements
with suppliers

ACCOR. comVaill e

SOFITEL

ACCOR HOTELS & RESORTS

QUEST CE QUI

LE COMMERCE FQUITABLE ?

Clest une alternative qui vous propose de
bons produits (café, thé, cacan...) cultvés
et commercialisés dans le strict respect des
droits de 'Homme et de lenvironnement.

QUEST CE QUE

LE LABEL MAX HAVELAAR ?

C'est un label décerné par une organisa-
tion indépendante : Max Havelaar garantit
que le café a bien été produit dans des
conditions de travail satisfaisantes et que le
productenr i regu un juste prix pour son
travail,

QUELS SONT LES OBJECTIFS DE
LORGANISATION MAX HAVELAAR 7
Contribuer au développement durable en
soutenant les paysans des pays en voie de
4I¢'~\r~]|||:1s:-1|||-||| e metire en |||:|¢':- des rela-
tions commerciales plus équilibrées entre
le Nord et le Sud.

CAFE
COLEDR

SOFITEL VOUS PROPOSE
UN CAFE MALONGO
PORTANT LE LABEL MAX HAVELAAR.
COMMERCE EQUITABLE.

SOFITEL OFFERS YOU A MALONGO
MAX HAVELAAR CERTIFIED COFFEE.
A FAIRTRADE PRODUCT

WHAT IS FAIRTRADE?

Fairtrade is about b
king conditions,

- prices, decent wor-

al sustainability, and
fair terms of wade for producers in the
developing world. It also offers grear gour-
met lavor

WHAT IS THE
MAX HAVELAAR LABELMARK?

Max Havelaar is an independent consnmer
label which appears on products as a gua-
rantee that producers received a fair price
for their product

WHAT IS

MAX HAVELAAR'S MISSION?

To contribute 1o 2 sustainable develop-
ment for producers in the developing
world and establish a betier deal between
the Northern and the Southern countries,




Combating the sexual exploitation of children

. . +
Partnersr.up with Ch I Id ren deserve to grow up "" )
ECPAT since 2001 e Rouithy Snvironment ACCOR

e L R e e T e LI T
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,,;‘; Quality
AccorR | Hospitality for the disabled

Dedicated equipment
for the mobility
challenged

Responding to customer
expectations
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Choice of two non-
governmental organizations:

» Plan International: in pilot
operation since February 2004
in the U.K. and France

» Croix Rouge: partnership
deployed in 2004; European Puccor \§ working «ith Pian o Luiid a veeser

Fuxurg for childrén around th@ =orid,

i mcee childres. their femiles and che sorld™s pooresd cosmmuonile

Child sponsoring
and local emergency \'uu +00 can hEIP Y SPONSOriNgG Q child «ith FION,

WML ACC O, DO wwrw plan-internaticral .org

S |@

ACCOrR ' pian
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A’c‘fcon The Manager’s Benchmarks

To support a shared

culture
» 20,000 copies
» French and English Together, ever more responsible

versions
To instil a sustainable

development culture
within the Group

ACCOR. comVaill e



A NEW PERSPECTIVE
ON OUR HOTELS AND
SERVICES BUSINESS

» Motivation
and professionalism of our people

» Balance, growth,
and Iong-term strategy WE BUILD SMILES






