











MGallery

Launched in 2008, MGallery is a collection of upscale hotels, each
with their own character and identity, derived from their distinctive
design, remarkable history or outstanding location. In downtown or
prime tourist locations, their inimitable personality offers a
memorable experience for travelers looking for hotels with that extra
“little touch of soul”.

mgallery.com
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33 hotels,
3,632 rooms

in 18 countries.
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395 hotels,
Novotel 72,805 rooms

in 58 countries.
Novotel helps both business and leisure travellers relax and recharge

on five continents. Innovative and guest-friendly, its hotels offer
consistently high quality accommodations with just the right blend of
freedom and efficiency customers expect. Its spacious, stylish
rooms, healthy food services available 24/7 and wide range of
service solutions make it the natural choice for business meetings,
with Meeting@Novotel, or for family outings, with Family & Novotel.
Deeply committed to sustainable development, Novotel plans to
have its entire network EarthCheck certified by the end of 2012.

novotel.com
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28 hotels,
3,477 rooms

in 7 countries.

Accor Horizons « chapter 2
Midscale hotels

€.-ao/,,._ A togt 9{-}/‘&0’&«/

Suite Novotel

Introduced in 2010, Suite Novotel is a Novotel label that invites
guests to experience a new way of hotel living. Targeting medium-
stay customers, these innovative, offbeat hotels address emerging
usage patterns with effective, yet highly-original solutions. They offer
modular suites, a reworked interface between public and private
spaces and services that make a real difference, like the Suite Box
(for Internet, local calls and free, unlimited video on demand), free
massages on Thursday nights and the loan of a Smart car for stays
of more than four days.

suitenovotel.com
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Mercure

Mercure offers business and leisure
travellers a compelling alternative to
chain or independent hotels. It is the only
midscale hospitality brand to combine
the power of an international network
of more than 700 hotels, all meeting
the same consistent quality standards,
and the authentic experience of
individually unique hotels rooted in their
local community and run by owners
passionate about their business.

mercure.com

Mercure
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674 hotels,
83,428 rooms

in 49 countries.
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all seasons

Created in 2007, all seasons is an economy brand being developed
through franchising in mature markets. It serves a full range of
guests, from business to leisure and from individuals to families. Its
“all-inclusive” package includes the room, broadband Internet
access, buffet breakfast and a host of extra amenities. The network’s
mid-sized, non-standardized hotels feature an innovative, colorful
design and contemporary styling, with locations in city-centers and
business districts in Europe and Asia-Pacific.

all-seasons-hotels.com

Germany ‘allfSeas
Aachen City,
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115 hotels,
10,267rooms

in 10 countries.

all

seasons

HOTELS
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ibis

The global benchmark in economy lodging, ibis is totally dedicated to

900 1 07 735 taking care of its guests, everywhere around the world. That's why
hotels, ’ each of the 900 ibis hotels welcomes guests in the brand's inimitable
rooms in 48 countries. style, shaped by the spirit of simplicity, accessibility and hospitality.

ibis also offers the assurance of modern accommaodations and a
wide range of services, with a comfortable room, 24/7 snacks and
drinks, breakfast served from 4:00 a.m. to noon, a variety of dining
options and a Web Corner — all delivering the finest quality and
service for the money. The brand has also demonstrated its
commitment to quality and the environment by earning worldwide
ISO 9001 and ISO 14001 accreditation.

ibishotel.com
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M. France_Etap Hotel Paris
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42,892 rooms

in 15 countries.

Etap Hotel
Hotel Formule 1

Etap Hotel offers highly-affordable, com-
fortable accommodations with shower
and selected services, such as a buffet
breakfast, Wi-Fi access, parking and
snack vending machines. The brand is
rated among the most innovative in its
category, thanks in particular to its new
stylish, restful cocoon and design room
concept. The European leader in budget
lodging, Etap Hotel is also a major player

in the southem hemisphere with the Hotel F OI;:;EIiE 1
Formule 1 brand. U
etaphotel.com - hotelformule1.com In Europe Outside Europe
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hotelF1

When it was created in 1984, Formulel
radically transformed the hotel industry,
making lodging widely affordable
with comfortable rooms for one to three
people at less than 100 francs (around
15 euros). In 2007, following a top-to-
bottom renovation of its hotels, Formulet
changed its name to hotelF1 in France.
More dynamic than ever, the brand now
offers the attractively designed Duo and
Trio rooms, along with all-new reception
and breakfast areas.

hotelFi.com

-1
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1,028 hotels,
100,763 rooms in 2 countries.

Studio 6

Studio 6 is positioned as the right choice in the North American long-
stay budget segment. In 2010, Studio 6 opened three new units and
saw a considerable increase in the number of long stays.

staystudio6.com

62 hotels, 6,883 rooms in 2 countries.
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Motel 6

North America’s leading chain of
economy motels, Motel 6 is known for
its comfortable, hospitable rooms at the
lowest price in the market.

motel6.com

exended sy

Texas_Studio 6 Westchase, Houston

extended stay



Other hotel-related brands
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Thalassa sea & spa

In 2010, Accor Thalassa became Thalassa sea &
spa, the Accor wellness brand. Thalassa sea &
spa is the world leader in seawater therapy
with seaside destinations in France, Italy and
Morocco. The brand offers guests all the lasting
benefits of seawater therapy as well as the
pleasures of spa services in an atmosphere
conducive to reverie and relaxation. The facilities
are staffed by professional masseurs, physical
therapists, dieticians, hydrotherapists, estheti-
cians and fitness instructors who plan and
prepare stays blending care, physical activity,
balanced nutrition and high-quality lodging, so
that departing guests feel healthy and revitalized.

thalassa.com

3 countries,
Thalassa 25 hotels

2,627 rooms,

14 seawater
therapy destinations.
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www.thalassa.com



Adagio City
Aparthotel

Adagio offers a range of apartments, from stu-
dio to two-bedroom, for travelers who want to
live “just like at home” and at their own pace
when they're in a new city. Created in partner-
ship with the Pierre & Vacances Center Parcs
Group, Adagio City Aparthotel provides com-
fortable accommodations for stays from four
nights to several months in the heart of Europe’s
leading cities. The roomy, ready-to-live-in apart-
ments come with an array of optional services
to make life easier and declining rates for longer
stays.

adagio-city.com

O 32 Aparthotels,
4,060 apartments

adagio
9 in 6 countries.

Lendtre

For more than 50 years, Lendtre has been a
benchmark and the ambassador of French

gourmet dining around the world. Its operations A
include reception organization, catering, events LENOTRE
creation, training, retail shops and fine dining. With P AR IS

nine chefs named Meilleurs Ouvriers de France (a
distinction awarded to outstanding craftsmen) and

one wine steward elected World's Best Sommelier, 1 5 boutiques,
Lendtre is the guardian of an exceptional culinary 29 outlets around
heritage and creator of new trends. It also manages ]

prestige restaurants like the Pré Catelan and the the world in
Pavilon Elysée Lendtre in Paris. 10 countries.

lenotre.com




- Thank you... -

for traveling with us. If you would like to
prolong your journey, you can visit our
websites or join our free, worldwide
A|Club loyalty program. But above all,
we would be pleased to see

you in one of our hotels around

the world, where Accor's people

will be delighted to welcome

you with a smile.

accor.com
accorhotels.com
facebook.com/accor
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