Key figures

In nearly 45 years Accor has built a unique network with more than 4,400 hotels.

Its balanced hotel portfolio is a major asset through growth phases and hard times alike with a range
of brands targeting each market segment, international coverage to match worldwide demand, and
a preference for direct management.
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The hotel portfolio per brand

Economy 365
149 all zeazons §ibiz Styles
(13,110 roams)
933 ibiz (113,077 rooms]
437 Etap Haotel [ikis bodget
(37 297 rooms)
25 Formulet fexclu. France)
(9167 rooms)

Economy United States 20%
1,028 Motels (99,438 rooms)
GE Studiof (7 2582 rooms))

2435 HotelF1 iFrance)
(18,213 rooms) Mid=scale 34%
394 Maowvotel (74,117 rooms)
Upscale 10% 7245 Mercure (59 260 rooms)

112 Softel (25 557 rooms)
B0 Pulltnan (17 B85 rooms)
45 MGallery (3 /553 rooms)

28 Suite Movatel 3 520 rooms)
&8 Adagio (9,710 roams)
29 Unbranded hotels (5,298 rooms)
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The hotel portfolio per operating type
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