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all seasons

The design hotels where the little extras don’t cost extra!

A non-standardised economy and design brand aimed at all those who are looking for “the best of
the best”, all seasons offers an all-inclusive package.

Situated in the heart of cities and in other major centres of activity, each establishment has its own
distinct personality and reflects a colourful, bright and energetic brand spirit with a hint of humour.
Simplicity, interactivity, quality and conviviality are the brand’s core values.

Key figures

131 hotels
11,754 rooms
13, countries

at 06/30/2011

O Our locations


http://www.accor.com/en/brands/brand-portfolio/all-seasons.html
http://www.accor.com/en/group/accor-worldwide.html#/area:MO/activity:hotellerie/brand:allseasons/
http://www.accor.com/en/group/accor-worldwide.html#/area:MO/activity:hotellerie/brand:allseasons/
http://www.accor.com/en/group/accor-worldwide.html#/area:MO/activity:hotellerie/brand:allseasons/

The hotel for big nights in

Taking centre stage, the majestic bed is the focal point of each all seasons room, a liveable,
multi-purpose space where everything has been specifically designed for guests to work, recharge
their batteries or rest.

In a place that blends connectivity (flat-screen TV, multimedia connections) with design and comfort,
light is a key element that helps to create a sense of personal feel and well-being.

The hotel where the price includes it all

all seasons offers an “all-inclusive” package including the room, all-you-can-eat buffet breakfast and
broadband internet access. Plus, the brand’s generosity also extends to a host of extra amenities: a
conviviality area offering complimentary tea, coffee, water, newspapers and magazines; an
interactive computer terminal with internet access and a Golden Book where guests can leave
feedback; a welcome gift on arrival; popular children’s TV channels; and many more besides...

The design hotel

Even though they are all different, all seasons hotels are easily recognisable. Furniture, amenities,
the use of light and the layout have all been carefully selected in order to create a distinctive style,
with design central to the brand’s thinking. In each hotel, the words easy-on-the-eye, colour, light,
energy, generosity, conviviality and humour always mesh together to strike the right chord.

Clients particularly value the authenticity and unique personality present throughout the all seasons
range.




all seasons, extremely dynamic growth

Launched in France in September 2007, the brand boasts over 60 hotels in France, 8 in Germany, 2
in the United Kingdom, 2 in Italy, 1 in Spain, 1 in Belgium and 1 in Luxembourg. Austria, the
Netherlands and Sweden will be joining the all seasons network in the near future.

With nearly 40 hotels in Asia-Pacific, Australia and New Zealand, you can now find more than 110
all seasons hotels in 11 countries across the world.

A committed brand

Sustainable development, citizen participation and solidarity - all seasons puts these into practice

and renews this commitment on a daily basis:

. with the “all for one” rate, all seasons supports a different charitable association dedicated to
helping the cause of those in need in each country.

. Wwith its commitment to the “No Nicotine No Worries” programme on display for all to see, all
seasons looks after the health of its guests and staff.

. With the installation of liquid soap dispensers in hotels in place of individually packaged products,
all seasons is fighting to cut back on waste.

By using ecolabel maintenance products and fair trade food products and only printing on
PEFC-certified paper, all seasons is committed to responsible consumption.

www.all-seasons-hotels.com


http://www.all-seasons-hotels.com/gb/home/index.shtml

